BUZZADOR BEAUTY

* :’ . ¥
. Welcome! x

" Thank you very much for | Jomlng this campaign. Here you will find more
information abouf your mission. . . * ” .
Please read it Carefully and get in touch if you, have dny questlons

*  Havefun! = * ,

FESTIVE LOOK

You just received the Festive Iook
box . With these products:

Multi-Tasker Wonder'Volume Thrillseé)i(er Lasting Finish
Setting Spray Thrill Seeker Glassy Gloss . |jp Liner
* - *
3o %, Mascarta , *
) *The shades ahd types of products are I/IUStI%Ql'Ive and * " % I * *
may differ according to your country. ¥* *

If you have any questions, contact us.

*
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>/
AMPAIGN OBJECTIVES

¥ Share at least 1 video per received box
HASHTAGS on Instagram and/or TikTok.
#RimmelLondon #LiveYourLondonLook |

#FestiveMakeUp #buzzadorxfestive * . .
. Create one video each time you

receive a package.

Create a look with all the products

" . - FOR CONTENT INSPIRATION CHECK THE NEXT PAGE!

| REQUIRED
INFO

| . In collaboration penmark: @rimmellondon,
Mention the collaboration with:  @rimmellondondenmark, retailer tag
according to your country @matasdk




INSPIRATION PAGE W&

We*want to highlight somesof our great’creators! Please use some inspiration from™
the following video’ S, maybe we are gonna highlight your V|deo the next time!

FESTIVE MAKEUP LOOK Y DO'S
INSPO e Close up recording

e Shiny Christmas Makeup e Application shots
e NYE Glam Tutorial e Before and After
e Rose Gold Glam for the Holidays

Isprobavam
MAX FACTOR

Miracle Pure SkimReset 2in#Se

Wedium

' N * x : | " b ¥* * x
‘@TATYANAPAMUKCHIEVA @VANJALANDRIPET* , @JULIAKOISTINEN
¥ * *

LOOKS YOU CAN CREATE

DON'TS

* Do NOT use excessive filters or special effects
e Do NOT show the paper box during unboxing
e Do NOT post the video if you don’t show the products

We are looking for the perfect match, if you receive a video with the above mentioned DON'TS things, we might
delete you from the campaign.


https://www.instagram.com/p/DAoPtFIoPGl/
https://www.tiktok.com/@juliakoistinen/video/7419283671691070753

KEEP IN MIND

* ) 3

* ‘ *

You're the expert here, but we always find it helpful to revisit some
key best practices that we truly value.
‘ . ¥

* : * *

Make sure the product is not mirrored
ABOUT THE Always speak/write the brand + product in full
PRODUCT/ Show the front of the product (the label should
BRAND be visible)

Don't mention/use of other brands

Show the front of the product (the label should be
visible)
Video should be entertaining and no longer than 60
seconds
ABOUT THE Show the product in the beginning of the video
VIDEO Product, product application and result should be
the focus of the video
Good lighting and high quality video
Make sure not to use violent filters or editing the
video
Attention to blurry, low quality, grainy, poor lighting

Make sure the likes and comments are on public
(i.e. not shielded)

ABOUT THE que. sure to use all hashtags and disclosure in the
caption

CONTENT Content should not contain violence, alcohol, drugs
or sex
Avold content that shows nudity

Check out the detuails. Make sure your skin, hair and
Nnails are clean and beautiful




